
Monsanto, Cargill, and ADM  Rake 
in Billions on World Food Crisis
Monsanto, Cargill, and Archer Daniels Midland are 
making a mint off corn and soy-based biofuels, while 
rapidly monopolizing the market, and hoarding future 
reserves of crop seeds and germ plasm, wheat, rice, soy, 
corn, and other grains. 
While a billion people 
go hungry, and food 
riots threaten global sta-
bility, these Biotech and 
Food Giants are raking 
in record profits, along 
with Wall Street specu-
lators, who have shifted 
their greed from sub-
prime mortgages to 
increasingly scarce nat-
ural resources and food.           

www.organicconsumers.org/articles/article_12088.cfm

www.organicconsumers.org/articles/article_12039.cfm

Genetically Engineered Candy for Mothers Day?

This Mothers Day may be the last time you can buy 
mainstream non-organic candy for Mom on Mothers 
Day that isn't made from genetically engineered (GE) 
sugar. Sugar in most conventional foods will soon 
come from newly approved biotech sugar beets unless 
we act now to stop it. In just a few weeks, US farm-
ers are poised to plant their first GE sugar beet crops, 
Monsanto's Roundup Ready sugar beets. 
Over half the sugar in processed foods comes from 
sugar beets (the rest is supplied by sugarcane), and 
since ingredients from GE crops are not labeled in the 
US, once food producers start using GE beet sugar in 
their candies, cereals, breads, baby foods and other 
products, there will be no way for us to know if we are 
eating GE sugar unless we buy organic foods, since GE 
ingredients are banned in organic products.

www.organicconsumers.org/articles/article_7031.cfm

Hazardous & Unlabeled Nanotech 
Pesticides in Consumer Products
An important lawsuit was filed last week against 
the Environmental Protection Agency (EPA) by the 
International Center for Technology Assessment call-
ing for 200 consumer products to be removed from 

the market, because they contain danger-
ous nanoparticle pesticides. The EPA is 
illegally allowing a wide variety of con-
sumer products to be infused with nano-
particle-sized silver, supposedly for its 
enhanced "germ killing" abilities. Nano-
silver is now laced into products includ-
ing children's toys, personal care products, 
household appliances, cleaners, clothing, 
cutlery, and coated electronics. According 
to George Kimbrell, staff attorney for ICTA, 

"Nano-silver is leaching into the environ-
ment, where it will have toxic effects on 

fish, other aquatic species and beneficial microorgan-
isms." Learn more about nanotechnology, take action, 
and see a comprehensive list of everyday products con-
taining nanotech here: organicconsumers.org/nanotech.cfm

Whole Foods Market: The Good and the Bad

After publishing our blurb in the last issue of Organic 
Bytes regarding tips for educated shopping at Whole 
Foods market, we received a slew of emails from our 
readers. It was a pretty even mix of those who have 
had long standing concerns with various Whole 
Foods Market practices and those who feel the retail 
chain is doing a good job.  To further stimulate debate, 
we cordially invite you to post your thoughts, expe-
riences and opinions about Whole Foods Market in 
OCA's web forum. There are currently over 2,000 OCA 
bloggers engaged in thought-provoking conversation 
on the web forum, so if you're not yet signed up, take 
30 seconds to do so, and join the discussion, or just 
read what other folks are saying: 

www.organicconsumers.org/forum/
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How to Read Plastic Containers Labels

Unfortunately, the average consumer is buying more and 
more products packaged in plastic. It's getting harder 
and harder to find non-plastic containers. So what 
should the educated consumer do? Obviously, buying 
products packaged 
in tin, glass or alu-
minum increases 
recyclability and 
reduces toxins like 
BPA in our diets. 
But if you have to 
buy plastic, what's 
the best option? We 
all know those little 
numbers on plastic 
products identify 
the specific type of 
plastic. But which 
ones are less toxic? Which ones are really getting recy-
cled as compared to those that get thrown into the bins 
destined for the waste dump or underdeveloped coun-
tries? Learn more by using this handy guide: 

www.organicconsumers.org/articles/article_11653.cfm

Take Back the Filter

You probably didn't know that Brita, America's #1 
water filter, is owned by Clorox. Brita helps its cus-
tomers feel good about filtering water without buy-
ing untold numbers of plastic bottles. Indeed, the Brita 
filter option is much better than purchasing bottled 
water. With that said, the US version of the Brita fil-
ter is currently designed to be disposable. Hundreds 
of thousands of plastic Brita filters needlessly flow into 
US landfills, while in Europe, the same company is 
providing those cartridges in a recyclable form. As a 
result, Brita is currently being pressured by consumers 
and TakeBacktheFilter.org to change its policies.
Learn more about how you can send in your used Brita 
filters to pressure the company to make the green shift: 
www.takebackthefilter.org

Videos of the Week
Vanishing of the Bees

We've highlighted this movie in Organic Bytes before, 
but we strongly feel this is truly a "canary in the mine" 
issue. This movie, which is nearing completion, ana-
lyzes why millions of bees are dying around the world 
and how dramatically it could impact the world's 
natural environment and food supply. The produc-
ers are in need of donations to complete the film and 
are currently eligible to receive matching funds from 
a foundation that will double donations. View this 
breath-taking movie trailer at: www.vanishingbees.com

What Would Jesus Buy?

From producer Morgan Spurlock (Super Size Me) 
comes a serious docu-comedy about the new religion 
of rampant consumerism. The movie follows Reverend 
Billy and the "Church of Stop Shopping Gospel Choir" 
as they embark on a cross-country mission to save 
Christmas from the Shopocalypse: the destruction of 
humankind from consumerism, over-consumption 
and the fires of eternal debt! Reverend Billy, as you may 
recall, was a grassroots leader in OCA's "Frankenbucks" 
campaign against Starbucks. View the trailer and get 
the newly available DVD: wwjbmovie.com

Please Donate

We need your support today to continue to our work 
fighting for the rights of organic farmers and organic 
consumers! organicconsumers.org/donations.htm

Note to co-op & natural food store subscribers: 
Organic Bytes is a great tool for keeping your staff and 
customers up to date on the latest issues. Feel free to 
print for posting on bulletin boards and staff break 
tables. You are welcome to use this material for your 
newsletters. 
Subscribe to Organic Bytes:
organicconsumers.org/organicbytes.cfm
For many more daily headlines: 
organicconsumers.org/archives/log.cfm
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